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Literature on the topic has been produced profusely, providing not only a sense of the 
speed at which such development is taking place but also knowledge on projects, 
including innovative aspects, that are implemented throughout both Europe and the rest 
of the world.  

This Bibliography is an output of the first research phase of the “Study on Audience 
Development. How to place audiences at the centre of cultural organisations”. 

 

1. BIBLIOGRAPHY 

The following bibliography is organized in six different areas that underline the different 
aspects of Audience Development and the complexity of the subject. 
• Audience development and audience engagement - general issues related with 

AD general issues that gathers references from books, papers, but also AD projects 
like ADESTE; 

• Audience development via digital means that focuses on the digitalization as an 
important factor that could impact on culture production and consumption. The 20 
documents here pointed out included references that highlight the digital as a cross 
issue related to culture as arts, heritage, media, tourism and performances. 

• Audience development, social impact and diversity focused on the relationship 
between AD and well - being / quality of life. 

• Audience development, place and community where AD is contextualized as an 
aspect of urban regeneration, integration and community. 

• Audience engagement, engagement and participation where AD is linked with 
involvement and co - creation processes.  

• Audience development, impact and evaluation focused on the measurement and 
evaluation of AD in terms of visitors behavior  

 

Audience development and audience engagement - general issues 

ADESTE (2014) Research Report on New Training Needs, 
http://www.adesteproject.eu/sites/default/files/resources/attachments/ADESTE_Report_
New_Training_Needs_Dec_2014.pdf 

ADESTE (2014) Research Report: European Occupational Standard Profile of the 
Audience Developer, 
http://www.adesteproject.eu/sites/default/files/resources/attachments/ADESTE_Report_
Profile_Audience_Developer.pdf 

Arts Council of England, Grants for the Arts (2011), Audience Development and 
Marketing, 
http://www.artscouncil.org.uk/media/uploads/Audience_development_and_marketing_Fe
b_2015.docx 

Arts Council of England (2005), Navigating difference. Cultural diversity and audience 
diversity, 
http://www.artscouncil.org.uk/media/uploads/downloads/toolkits/ace_toolkits_doc.pdf 

Australia Council for the Arts (1997), The world is your audience. Case studies in 
audience development and cultural diversity 
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Australia Street Company (2007), “It’s not where you are from, it’s where you're at” – 
building diverse audiences for the arts in Western Sydney, 
http://www.arts.nsw.gov.au/wp-content/uploads/2010/11/WS-Audience-Development-
Part-1.pdf  

Bamford, A. (2011), Main Trends in Policies for Widening Access to Culture,  EENC Paper, 
http://www.eenc.info/eencdocs/papers-2/main-trends-in-policies-for-widening-access-to-
culture/  

Bamford, A. and Wimmer, M. (2012), Audience building and the future Creative Europe 
Programme, EENC Short Report, http://www.eenc.info/wp-
content/uploads/2012/05/audience-building-final-report.pdf  

Bjørnsen, E. (2014), The Limitations of Audience Development, 
http://www.nordicperformingartsdays.dk/wp-
content/uploads/2014/06/Publikumsutviklingens-begrensninger-engelsk-versjon.pdf  

Bollo, A., Di Federico E., Gariboldi, A. (2009), Quali politiche per un pubblico nuovo, 
Fondazione Fitzcarraldo, Turin 
http://www.fitzcarraldo.it/ricerca/pdf/nuovipubblici_report.pdf 

Bollo, A. (2014), “50 sfumature di pubblico e la sfida dell’audience development” in F. De 
Biase (ed.) I pubblici della cultura. Audience development, audience engagement, Franco 
Angeli, Milano 

Brown, A. and Ratzkin, R. (2011), Making Sense of Audience Engagement, San Francisco, 
The San Francisco Foundation, http://wolfbrown.com/component/content/article/42-
books-and-reports/391-making-sense-of-audience-engagement 2011 

Bunting, C./ Chan, TW./ Goldthorpe, J./ Keaney, E./ Oskala, A. (2008), From indifference 
to enthusiasm: patterns of arts attendance in England, Arts Council of England, 
http://www.kulturvermittlung-online.de/kategorie.php?id=3&start=2#45 

Cogman, L., Arts Derby Audience Development 
Toolkit,   http://southeastmuseums.org/Derby-audience#.VnPr_9LhDUI   

Conway, T. and Leighton, D. (2012), “Staging the past, enacting the present: 
experiential marketing in the performing arts and heritage sectors” in Arts Marketing: An 
International Journal, 2012, Vol.2(1), 35-51  

Danielsen, K. (ed.) (2010), Om publikumsutvikling, Norsk Publikumsutvikling  

De Biase, F. (ed.) (2014), I pubblici della cultura. Audience development, audience 
engagement, Milano, FrancoAngeli 

Diggle K. (1984), Guide to Arts Marketing: The Principles and Practice of Marketing as 
They Apply to the Arts, Rhinegold, London. 

Djakouane A., Jourda M., Négrier E., Vidal M. (2011), “Les séniors au festival. Le critère 
de l’âge dans l’analyse des pratiques et goûts culturels”, in Gérontologie et Société, 
septembre 2011 n°138, p.195-216  

Donat, O. and Tolila, P. (eds.) (2003), Le(s) public(s) de la culture, Presse de sciences 
PO, Paris 

Eurobarometer (2013), Cultural access and participation, Special Eurobarometer 
399/TNS Opinion & Social for the European Commission, 
http://ec.europa.eu/public_opinion/archives/ebs/ebs_399_en.pdf  
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Griffin, C. (2009), The Shape of Things – Audience Development Framework, 
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Halbertsma, N. (2006), “Audience Development: a View from the Netherlands” in 
Woollard, W./Reeve, J./Lang, C. (eds.), The Responsive Museum: Working with 
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Harlow, B. (2014), The Road to Results. Effective Practices for Building Arts 
Audiences,  The Wallace Foundation,  http://www.wallacefoundation.org/knowledge-
center/audience-development-for-the-arts/strategies-for-expanding-
audiences/Documents/The-Road-to-Results-Effective-Practices-for-Building-Arts-
Audiences.pdf 

Hazelwood, E./Lawson, R./Aitken, R. (2006), Comment développer le public du spectacle 
vivant en France aujourd'hui?, ArianeLévy, 
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